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Executive Summary 

Positive mental health is associated with increased learning, creativity and productivity, 

more pro-social behaviour and positive social relationships, and improved physical health 

and life expectancy. 

It stands to reason then, that as a region Geelong would benefit by its population having 

improved mental health.  

Thus, Healthy Minds Geelong's (HMG) Vision: Mental health is a normalised part of 

everyday living across the Geelong region. Our Mission: To provide the Geelong region with 

relevant and effective resources that promotes the importance of mental health and create 

a more informed, connected and enlightened community. 

There is a distinct gap in the provision of a local resource which helps connects the 

community to local services, information to help navigate the mental health care system, 

tools and advice which can help the community 'self-manage'.  

HMG created a website that aims to fill this gap. In addition to filling the gaps mentioned, 

www.healthymindsgeelong.org.au provides connections to both local health care specialists 

and other like service providers in the region. It also allows the sharing of stories, of people's 

experience, to help normalise the conversation around mental health - to make it OK.  

HMG organised a website launch which included several guest speakers.  The aim was to 

educate and enlighten people's mental health literacy, in addition to a comedian taking a 

lighter view on mental health. The response to the evening was positive and feedback from 

our surveys clearly indicate that there is a need for HMG and that it can play a large role in 

creating a positive culture of mental health. 

Strategies for the future of HMG include, further improvement of the website, further 

promotion and marketing of mental health messages, structure of HMG which ensures it 

continues its mission and vision effectively into the future. 

  

 

 

 

 

 

 

http://www.healthymindsgeelong.org.au/
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Introduction  

“Mental health and well-being are fundamental to our collective and individual ability as 

humans to think, emote, interact with each other, earn a living and enjoy life.  On this basis, 

the promotion, protection and restoration of mental health can be regarded as a vital 

concern of individuals, communities and societies throughout the world,"iWorld Health 

Organisation 

 

Good mental health is a key determining factor in ones quality of life and life expectancy of 

the people living in our region and across the globe.   

So why is it that when people talk about mental health there is an assumption they are 

talking about mental illness? Mental health is an expression frequently used, however as 

HMG’s research confirms, many misunderstand the true meaning of the term and often 

relate mental health directly to mental illness.  

It is therefore important to define mental health and mental illness as separate health 

terms. According to the World Health Organisation, mental health is “a state of well-being in 

which every individual realises his or her own potential, can cope with the normal stresses 

of life, can work productively and fruitfully, and is able to make a contribution to her or his 

community.”ii 

In order to normalise mental health across the community, HMG need to first understand 

the current state, ask its community where the gaps or limitations are in accessing the right 

type of mental health support and engage mental health and health promotion experts in 

order to raise the community’s awareness of the resources available.  

The HMG Project is an initiative of the Committee for Geelong’s, 2014/16 Leaders for 

Geelong Program.  

According to the World Health Organisation’s definition of health, mental health refers to a 

broad array of activities directly or indirectly related to mental well-being including "A state 

of complete physical, mental and social well-being and not merely the absence of disease or 

infirmity”.iii 

It is important to note in the above definition that mental health is more than just the 

absence of mental disorders or disabilities; it is a state of well-being whereby an individual 

realises his or her own abilities, can cope with the normal stresses of life, can work 

productively and is able to make a contribution to his or her community.iv 

Mental health is about wellness rather than illness, however it’s important to remember 

that the issue is somewhat complex. The fact that someone is not experiencing a mental 
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health condition doesn’t necessarily mean their mental health is flourishing. Likewise, it’s 

possible to be diagnosed with a mental health condition while feeling well in many aspects 

of life.v  

So what does it all mean?   Research shows that positive mental health is associated with 

increased learning, creativity and productivity, more pro-social behaviour and positive social 

relationships, and improved physical health and life expectancy. In contrast, mental health 

conditions cause distress, impact on day-to-day functioning and relationships and are 

associated with poor physical health and premature death from suicide.vi 

Unfortunately, there is still a damaging culture of silence around mental health, with people 

reluctant to talk openly about the issue for fear of stigma and discrimination.  This stigma 

prevents members of the community accessing and practising positive mental health and 

‘Mindfulness’ strategies.vii 

A better understanding and awareness of this issue and access to appropriate mindfulness 

resources will provide support and interventions well before long-term problems manifest 

and in turn will build people’s capacity to disclose mental health issues if and when they 

arise. 
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Project Scope 

This report explores the opportunities available to provide Geelong with relevant and 

effective resources that promotes the importance of mental health and creates a more 

informed, connected and enlightened community.  

Included in this report is statistical data that supports HMG’s mission and objectives. It will 

also provide an overview of an online resource tool that has been created by the HMG 

project team. This tool was developed to target men, women, young people and workplaces 

across Geelong, to improve access to and awareness of mental health strategies that are 

available locally or online.  

In addition to the online tool, this report provides information on an awareness event 

hosted in Geelong on March 17 2016.  

It is important to highlight that HMG has not and will not provide direct mental health 

assessment or services, however will make information available for its community to 

empower individuals to make an informed choice on how or who they will engage to 

improve or maintain a healthy mind.   

This report will not include a feasibility study, financial assessment or funding proposals. A 

key focus of ‘Healthy Minds Geelong’ is to normalize mental health as a part of everyday 

living across the Barwon South West community. 

 

Project Objectives  

 To create a localised website for the Geelong community which offers endorsed and 

approved self-management mental health tools.   

 To produce a Geelong based campaign that promotes the normalisation of mental 

health initiatives and the benefits of healthy mental health.   

 To become a vehicle that promotes endorsed external activities to improve mental 

health  

 To increase the resilience of the Geelong community through the delivery of a 

positive and recovery focused mental health campaign  

 To improve the health literacy of the Geelong community through education of 

mental health strategies.   

 Create early intervention resources for members of the community who are not 

experiencing significant mental illness. 
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Benefits and Impacts 

Mental health is about being cognitively, emotionally and socially healthy.  It’s the way 

people think, feel and develop relationships, not merely the absence of a mental health 

condition.viii 

According to Beyond Blue, elevated levels of mental health are related to increased 

learning, creativity and productivity, positive social relationships, pro-social behavior, 

improved physical health and overall life expectancy.  In contrast, poor mental health can 

cause distress, impact daily functioning and our relationships, are associated with poor 

physical health and is closely linked to premature death from suicide.ix 

Health Benefits 

Good mental health improves the quality of life and supports a person’s ability to have 

better relationships, improves resilience, general health and wellbeing, and assists 

individuals to reach their potential.   

“Mental health is not simply the absence of mental illness, but is a 

state of emotional and social wellbeing in which the individual can 

cope with the normal stresses of life and achieve his or her 

potential”x 

By increasing awareness and normalizing mental health, HMG can create a healthier, more 

engaged and connected community.  To ensure residents in the Barwon South West region 

reach their full potential, HMG need to assist them to improve their mental health and 

wellbeing. 

Why should people be improving their mental health? 

Healthy Together Geelong suggests why Geelong needs to focus on prevention for better 

mental health.  The Victorian Population Health Survey, which has been conducted every 

year since 2001, is based on a sample of 7,500 adults aged 18 or over, who are randomly 

selected from households across Victoria.  In 2011-12, the sample size for the survey was 

expanded to include 33,673 respondents across the 79 local government areas. The Geelong 

adult (18+ years) population in 2011-12 was 160,000. 

This survey found that 14% of Geelong adults experience high psychological distress.  That is 

22,400 adults that experience distress, including feeling nervous, hopeless, restless, sad and 

worthless.xi 

Economic Benefits 

Imagine the collective potential of a community if all of its citizens were all able to create a 

better version of themselves?  
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With untreated mental health conditions resulting in over 6 million work days lost each 

year, there is no doubt that improving mental health will improve overall workplace 

productivity and result in the future prosperity of the economy in the Geelong region. 

There are significant losses for employers from low workforce participation and from the 

problems of absenteeism and on-the-job loss of productivity resulting from mental illness 

(“presenteesim”). 

In recent research conducted by Price Waterhouse Coopers it was found that for every 

dollar spent on workplace mental health initiatives a potential $2.30 in benefits are derived 

in reduced absenteeism and presenteeism, including a reduction in compensation claims 

and insurance fees.xii  

“A mentally healthy workplace promotes a positive workplace culture, 

minimizes workplace risks related to mental health, supports people with 

mental health conditions appropriately and prevents discrimination.”xiii 

The HMG website provides workplaces with information and resources on how to provide a 

mentally healthy workplace. A healthy workplace is a happy and productive workplace. 

Social Benefits 

By focusing on improving mental health in the community, HMG will create a region where 

all residents will have the opportunity to thrive and enjoy good mental health and wellbeing 

throughout their lifetime.   

It will assist with people who have poor social and emotional wellbeing or mental illness and 

allow them to increase their participation in the community. 

Some of the social benefits of improving mental health include an increase in: 

 Social skills and networks; 

 A stronger and connected community; 

 Community participation; 

 Independent living; 

 Improved communication 

Likewise, by becoming connected to the community and engaging in activities improves 

mental health. 

In the Geelong Public Health and Wellbeing Plan for 2013 to 2017 one of the priorities is to 

address social inclusion and community connectedness.  The plan confirms that by providing 

opportunities for people to connect with others and be engaged in local activities will 

improve the mental health and wellbeing of their residents.xiv 
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Journey/Methodology 

The HMG concept was born from a collective appreciation of the importance of mental 
health and awareness in the Geelong region.  The team recognised how important it is for 
regional communities like Geelong to have a resource available that they could directly 
connect with, understand and, above all, utilise. 
 
The HMG vision is to provide a simple, informative and relevant resource for the Geelong 
community.  Whilst it is acknowledged that there is broadly available resources, particularly 
across the internet, HMG identified that there was an opportunity to tailor a resource that 
was essentially designed and built in Geelong, was branded Geelong and identified directly 
with the Geelong community. 
 
Before the HMG team progressed towards what this looked like, they conducted an 
environmental scan to learn and understand what resources were already available for local 
people to access.  As a result of this research, it was identified that there were a suite of 
local resources and services available that provided mental health related support.  In 
addition to this, the team identified that there were several high-profile web-based 
resources that offered commentary and support regarding mental health, however there 
were limited resources directly relating to the Geelong community. 
 
A variety of data collection activities were then undertaken, incorporating both qualitative 
and quantitative techniques, to identify the gap in services provision and identify potential 
solutions to help the Geelong community.  The methodology was as follows – 
 
 

(i) Key Stakeholder Engagement / Partnerships 

The project team met with several key stakeholders including; Barwon Health 
Mental Health Executive Team, Jennifer Black (Barwon Health), Health 
Professionals and members of the general community: a number of whom 
interviewed commented that a resource would be well received by the health 
industry and the community.   
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(ii) Website 

 

The HMG mission is to provide the Geelong region with relevant and effective 

resources and also provide users with information to help improve their mental 

health literacy.  

The team partnered with Rodney Brown from Brown Ink Design to create a 

dynamic website that provides: 

 Up to date contact information on local mental health support services; 

 

This area helps people connect with the local mental health providers. 

 

 Guidance on accessing mental health services; 

 

Providing information on how to access services simply makes it easier for 

people to effectively engage services.  

 

 Information on support for Men, Women, Youth and the workplace with 

useful links to relevant websites and services; 

 

By providing people with resources and links to other providers, HMG offers 

users a huge range of useful resources with enough context and information 

to help ensure information provided is relevant.  

 

 Shared stories of people working on their mental health; 
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Once people share stories – it makes it ok for other who are perhaps feeling 

similar thing or experiencing similar situations. 

 

 Latest news on effective mental health and mindfulness strategies; 

 

Up to date news and world ‘best practice’ ensures that information is shared 

amongst the community. 

 

 Endorsed and approved self-management mental health tools/apps; 

 

These self-management tools are fantastic for all types of people to use and 

may help where people are reluctant to seek the help of others. 

 

 Access to local events revolving around mental health. 

 

Educating people of the local events that help people or promote the 

importance of mental health is another important resource. 

 

(iii) Website Launch Event 

On March 17 2016, the project team launched the HMG Website at the Deakin 

Waterfront Café in front of 120 invited guests.   
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Titled “Changing Minds About Mental Health”, the launch was designed to take a  

lighter look at mental health with three dynamic and experienced presenters – 

Jem Switajewski, owner and founder of ‘Leader in Life’; James Ferne, Facilitator 

for ‘Collective Potential’; and Linda Batson, Comedian for ‘Wise Stand Up for 

Mental Health’. 

 

 Peter Derbyshire opened the evening, providing the background on how and 

why the HMG concept was formed, its mission and aims and why it is 

important for the region to have a positive culture around mental health.   

Peter also provided some insight into his own personal journey and the 

stigma associated with seeking help. 

 

 Jem Switajewski, who amongst other things, has conducted numerous treks 

across the Himalayas teaching mindfulness in his leadership courses. Jem 

mesmerised the audience with his explanation of Ego and how it can 

interfere with what people want to achieve in life because they all have a fear 

of failure. 

 

 James Ferne took the audience through some mindfulness strategies and 

techniques before explaining his own journey of drug addiction and how he 

now has a focus and passion working with men, discussing their issues and 

creating connection. 

 

 Linda Batson provided some light-hearted comedy, based around her 

personal journey as a depression sufferer and how stand-up comedy had 

helped her deal with her condition. 

 

The night then proceeded to the Website launch and Peter took the audience 

through a brief presentation on the look and feel of the website and the benefits 

and connections it will provide the Geelong region. 

 

Jem concluded the presentations with a ‘Call to Action’ in relation to our Social 

Media profile, requesting that all attendees ‘share’ and ‘like’ our HMG Facebook 

page https://m.facebook.com/healthymindsgeelong 

 

At the conclusion of the launch the HMG team announced the winners of several 

outstanding raffle prizes, all of which were donated by local businesses whose 

products and services are associated with mental and physical healthy living 

activities. 

 

 

https://m.facebook.com/healthymindsgeelong
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(iv) Survey  

A survey was prepared specifically for the guests at the launch of the HMG 
Website on March 17, 2016. 
 
The survey was designed to capture the immediate thoughts of the guests 
throughout and post the presentations and website launch.  The survey questions 
specifically related to individual views on their own needs, their understanding of 
mental health and their views on Geelong’s need for a resource that is explicitly 
engineered to be relevant to the people of Geelong (Refer to ‘Appendix A’). 
 
The full analysis of the survey is detailed in ‘Appendix B’, however some of the 
key findings were as follows– 
 
 97% of respondents indicated that there is a negative stigma associated with 

mental health; 
 96% of respondents believed there was a need for a website promoting 

localised mental health services and mindfulness; 
 Nearly 30% of the respondents confirmed they had previously been 

diagnosed with a mental illness. 
 

These results indicate strong demand for additional support programs, 
infrastructure and endorsement of this concept.   

 
The qualitative responses from the survey that related to the website and the 
launch event are detailed in ‘Appendix C’, however some are reproduced below 
as an indication of endorsement of the concept and for the project – 
 
“A great initiative. Well done, thank you for a great night.  As a mental health 

educator, I wholly support your project” 

“Well done team, this will truly provide a great resource to raise awareness in our 

community” 

“A great evening.  Thank you for bringing this resource to our community” 

“I believe it is a great initiative that will grow its public profile to demystify an 

important topic” 

 “Fantastic initiative that strikes a chord with me.  Anything that promotes this 

conversation should be encouraged”  
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(v) Promotional Strategy/Social Media 

 
Rodney Brown from ‘BrownInk’ was engaged to design the ‘Healthy Minds 

Geelong’ logo.  Rodney provided the HMG team with a selection of logo options 

and an explanation of each logo element. (Refer to ‘Appendix D’). 

 

The logo selected was important to the team as it demonstrated the meaning of 

people connecting, networking together and becoming a community.  This is 

demonstrated in hexagon shapes within the logo which are interconnected. 

 

 
 

As part of the HMG marketing strategy they also produced a postcard on what 

HMG is about.  These were provided to the attendees of the launch (Refer to 

‘Appendix E’). 

 

The website and launch was widely promoted through the following mediums- 

 

 Local businesses and organisations (e.g. TAC, Davidsons, Barwon Health) 

 Project Team individual networks 

 Committee for Geelong (including Alumni) 

 Print Media (via media release) 

 Facebook, Twitter & related Social Network platforms 

 

The HMG launch also included the launch of a social media platform, that being 

Facebook.  Social media will have an important role in assisting with HGM’s vision 

of normalising mental health as part of everyday living. 

 

On the night of the launch the Geelong Advertiser were present and the event has 

since been given coverage in the April 2016 edition of ‘Business Life’ (Page 72) and 

the Geelong Advertiser on March 28 (page 18) under the title ‘Gathering of 

Minds’. 

 

The website is now live at www.healthymindsgeelong.org.au 

http://www.healthymindsgeelong.org.au/
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Key Learnings & Outcomes  

Some of the key learnings and outcomes for the HMG project have been the following – 

 The community has a strong desire to get involved in this initiative as HMG strive to 

normalise mental health as a part of everyday living in the Geelong region; 

 

 Geelong is an appropriate region to have a dedicated central resource relating to 

mindfulness and mental health / wellbeing; 

 

 HMG need to further increase awareness of the importance of looking after and 

improving mental health; 

 

 Through the HMG website, the team have provided the Geelong community with a 

localised tool to access information about mental health services, initiatives and 

events, mindfulness techniques and strategies, and related programs; 

 

 HMG requires ongoing support and input from the community and key stakeholders; 

 

 Mental health is a very dynamic area with new services, events and information 

becoming available regularly; 

 

 This project has relied upon significant stakeholder and community engagement and 

will require this on an ongoing basis if it is to continue; 

 

 This project has the scope to be continued through the current project team or 

handed to another project team to further progress; 

 

 The opportunity for strategic partnerships with local service providers and key 

stakeholders; 

 

 Although there is significantly more work to be done HMG have started the journey 

to create a more informed, connected and enlightened community. 

 

 

 



18 | P a g e  
 

Leadership Lessons  

The delivery of this project presented a range of leadership challenges and learnings for the 

project team members, which are detailed as follows –  

 Identifying the project scope and purpose 

 Identifying stakeholders 

 Effective communication of project scope and deliverables 

 Teamwork 

 Effective communication amongst the team, community and stakeholders 

 Identifying a partner & exit strategy 

 Event coordination 

 Funding 

 Time management & work commitments 

 Effective delegation of project tasks across the project team 

 Holding each other accountable 

 The importance of strategy and project planning 

 Personal drivers versus team vision 

 Project team management and issue resolution 

 Remote management of the project across team members in different locations 

 Identifying and managing the challenges of work, the project and life and 

maintaining a balanced approach to all. 

Project Team Reflections 

“From the very start, we all knew that this project was going to be different….different in 

terms of the overall concept, the issue we were tackling and the potential difference it was 

going to make to the Geelong community and region. 

Every project team member bought different skills and abilities to the project team and the 

collective enthusiasm and passion we all had for this topic and our own mental health and 

wellbeing provided all the inspiration we needed to reach our end goal. 

Watching our website come to life and then being part of its launch at a packed Deakin 

Waterfront Café on the 17th of March is a memory we will all cherish as a collective 

achievement for the whole project team.  We lived and breathed the event for weeks and 

months prior and to see it unfold on the night was really special. 

Following the launch, we received an email from a fellow Leaders for Geelong participant, 

informing us that as a result of attending our event, one of her colleagues felt empowered to 

access mental health support.  
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To us, this confirmed that we had achieved a goal. We made a difference in someone’s life 

and perhaps normalised mental health for this individual.  

It’s not over by any stretch and the project team dearly hopes that the website reaches its 

full potential and is embraced by a suitable partner and maintained and improved so it 

continues to provide connection for everyone in the Geelong Region. 

- The Healthy Minds Geelong Project Team 

Conclusions & Recommendations 

Mental health and well-being are fundamental to a human’s ability to think, emote, interact 

with one another and enjoy life.  Positive mental health, therefore, is a key factor in 

determining the quality of life and life expectancy of the people living in the Geelong region 

and across the globe. 

Compared to physical health there is still a damaging culture of silence around mental 

health, world-wide, with people reluctant to talk about the issue for fear of discrimination 

and ridicule.  Unfortunately, this “stigma” is preventing community members from accessing 

and practising positive mental health and ‘Mindfulness’ strategies. 

Having a community that is mentally healthy has many positive impacts and benefits.  By 

improving general health and well-being, pressure on the health system is reduced through 

less acute hospital admissions and treatments.  There are massive economic benefits to the 

region as well through the development of more positive workplace cultures and a resultant 

increase in productivity through better engagement and less work time lost though illness 

and stress.  As people become more engaged, connected and inclusive, the result will be a 

community that will flourish, not just economically, but socially as well, 

Two of the key objectives of the HMG project were to – 

(i) Promote the normalisation of mental health across the Geelong region through 

the creation of a localised web-based resource that offered self-management 

mental health tools; and 

(ii) Produce a Geelong-based campaign that promoted the normalisation of mental 

health initiatives and the benefits of healthy mental health. 

Whilst acknowledging there are appropriate and competent mental health services already 

in the Geelong region, the project team believed that by increasing the Geelong 

community’s mental health literacy and providing them with access to a centralised 

mindfulness resource (i.e. an appropriate website), support and interventions will be 

delivered to them well before long-term problems manifest. This in turn, will build people’s 

capacity to disclose mental health issues if and when they arise. 
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The HMG project has by and large delivered against its original goals and objectives through 

a positive mental health campaign and the development of a localised web-based resource 

that provides access to services and mindfulness strategies, thereby increasing the region’s 

mental health literacy. 

The website is live at www.healthymindsgeelong.org.au and it will be continually improved 

and updated as more services become involved in this initiative. 

Taking into account the project scope, objectives and approach, along with HMG’s research 

and analysis, a number of key areas have been identified for further exploration and 

development to facilitate the continuation of the Healthy Minds concept and maintenance 

of its website.  

It is important to note that the official role and responsibilities of the Leaders for Geelong 

project team will cease upon submission and presentation of this report  

(i) Steering Committee 

Formulation of a Steering Committee to oversee the continued development, 

maintenance and refinement of the website and organise or assist in organising 

further mental health awareness campaigns for the Geelong community.  

Representation on this committee could include interested members of the 

project team and key industry and community stakeholders, who not only bring a 

range of skills and experiences, but who will also ensure alignment with the 

community’s expectations around this sensitive issue. 

(ii) Handover to a Future Leaders for Geelong Project Team 

Handing over of the website to a future Leaders for Geelong project team who 

may have an interest in this area or similar field of study.  This would ensure that 

the website is not only maintained and improved, but other initiatives around 

the resource are explored and taken advantage of as well (e.g. Mental Health 

Awareness Week, local campaigns and events raising awareness, etc). 

 

(iii) Employ a Part-Time Administrator for the Website 

This recommendation would obviously require funding, however the project 

team believes that the resource commitment to maintain and improve the 

website would be approximately two days per week maximum.  Funding would 

need to be sourced through sponsorships and donations from local organisations 

and stakeholders who believe in the value of the resource to the Geelong 

Community and want to see it continue and thrive. 

 

http://www.healthymindsgeelong.org.au/
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(iv) Maintain the Website in Consultation with Potential 

Partners 

This may include the option for the site to be self-funded by offering paid listings, 

banner offerings and other advertising.  The website will still need to be 

maintained and updated, however, this recommendation may be able to 

implemented in combination with recommendation (iii) above. 

 

(v) Continued Promotion of the Site and Initiative through 

Social Media 

This recommendation is a low-cost, less resource intensive option that the 

project team will continue doing regardless of any other recommendations being 

realised. 

 

(vi) Partner with Health organisation who will Maintain the 

Web Site. 

Preferred option as the website could be linked to a well-known, industry 

aligned, local and reputable organisation where it can be not only maintained 

and improved, but widely promoted and utilised. 
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Appendices 

Appendix A - Survey Template and Questions 
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Appendix B - Survey Outcomes 
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Appendix C - Qualitative Responses 

“Fantastic initiative.  Congratulations on your launch and look forward to watching you 

grow” 

“Happy to assist if needed regarding promoting Healthy Minds Geelong” 

“Wonderful evening – thankyou” 

“Excellent – we need to get BCYF (Barwon Child Youth & Family) on board” 

“…..liked the website explanation and run through” 

 “Fantastic – if not with NDIA or on medication, there is no help.  This is great” 

“A great initiative. Well done, thank you for a great night.  As a mental health educator, I 

wholly support your project” 

 “Well done team, this will truly provide a great resource to raise awareness in our 

community” 

“Great website.  A lot of information and easy to use”  

“A great evening.  Thankyou for bringing this resource to our community” 

“Great website, great cause, schmick presentation.  I can recommend to at risk patients/staff 

at work” 

“Great presentation and variety of presenters” 

“Thankyou – a great initiative that I will look forward to sharing” 

“Great night – excellent presenters” 

“I believe it is a great initiative that will grow its public profile to demystify an important 

topic” 

“Excellent idea that hopefully improves community awareness about the benefits of a 

healthy mind” 

“Very good project”  

 “Great initiative” 

 “Fantastic initiative that strikes a chord with me.  Anything that promotes this conversation 

should be encouraged” 

 “Fantastic website for Geelong” 
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Appendix D – Logo Options 

 

 



26 | P a g e  
 

 

 
 

 
 
 



27 | P a g e  
 

 

 

 

 



28 | P a g e  
 

Appendix E – Postcard for Website Launch 

Front 

 

Back 
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