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EXECUTIVE SUMMARY

The peoplemap concept

peoplemap is a strategic process to generate, or regenerate, a positive community-led vision 

by eliciting, analysing and broadcasting the community voice.   

Using a research tool based on a vox populi format, it showcases real community members’ 

aspirations, which are projected onto screens for immediate public viewing and recorded for 

later analysis.

peoplemap is about understanding at the deepest level who the people are, what they think, 

how they feel, what they love, where they want to go in life and why they are here.   

Only once this kind of knowledge/insight is available and appreciated by everyone in the 

community can the people of the region feel genuine confidence, acceptance and optimism 

about their role in the future identity of their chosen home.   

When people are given the freedom and opportunity to express their feelings, they can help 

shape what their community is and how it feels. 

The peoplemap process examines community attitude on geographical, cultural, social and 

economic levels. The ultimate outcome is an insight into the ‘moment in time’ identity of the 

region/location; a peoplemap. 

The peoplemap mission

peoplemap will be recognised as a voice of the people, providing individuals with 

opportunities to shape their future; positively expressing their relationships with their 

community. 
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A snapshot 

OBJECTIVES:
To record the aspirations and needs of local residents and area users by: 

o Exploring and recording community experience, memory and history; 

o Examining, recording and challenging perceived physical and temporal constraints 

and opportunities; 

o Exploring and recording awareness, understanding and perception of the social and 

cultural specificity of place and the role of the built environment in supporting this 

context;

o Formulation of creative responses expressing community perception of identity and 

need, and realisation of selected interventions into the existing urban fabric, instilling 

a culture of active citizenship. 

METHODOLOGY:
To provide meaningful data that enabled rigorous and in-depth analysis it was necessary to 

develop and document repeatable processes and tools to map the identity of a region or city.  

The methodology includes: 

o Identifying perceived social groupings, areas of interest and concern, along with key 

locations and environments within the community; 

o Exploring and recording potential for community led creative intervention within key 

locations and environments;  

o Facilitating debate around and realisation of selected permanent interventions. 

Due to the fragmented nature of community representation in the Geelong Region, the team 

adopted an approach of structured interviews in three locations and two cultural events for 

the peoplemap pilot.

Within any proposed regeneration process, the role of the peoplemappers is critical, not only 

in giving voice and expression to the existent community and those not familiar with the 

language of development agencies, but also in exploring existing and potential conditions for 

development without restriction to the conventional models, forms and ambitions.  

The pilot project was necessary to test the methodology and confirm that it delivered the 

original project objectives. 
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RELEVANCE:
The peoplemap team believes that confidence in the authority of the community voice, and 

its ability to impact on decision making, is essential for generating sufficient momentum to 

create a robust framework for community directed regeneration of the area at both local and 

strategic development policy levels. 

peoplemap goes beyond the simple notion of branding a region or cities identity by 

encompassing all aspects of a brand - personality, values, emotional rewards, functional 

benefits and attributes. 

peoplemap provides a process for community intervention that delivers the local voice into 

policy framework development, and in doing so, provides a new perspective that is critical to 

inform successful planning and policy development within in a regional context.  

RESULTS:
The peoplemap team has tested and proven a research tool that broadcasts the community 

voice and gives expression to the people who shape their communities. 

In proving the methdology, the key outcomes of the pilot include: 

o A fully developed process of recording cultural and community interventions with site 

broadcasting of the event; 

o A structured interview process that provides meaningful data analysed and presented 

in an easily interpretable format; 

o Research methodology developed and tested; 

o Dissemination of analysis, results and conclusions through written and audiovisual 

presentation, including in the case of the pilot a documentary format narrated by the 

team;

o Viability of peoplemap as an proven methodology, and  

o Arrangements in place for the continuation of peoplemap. 
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THE RESEARCH REPORT

1. Introduction and Background 
Australia is a highly urbanized nation, with more than 60% of its population concentrated in 

six coastal State capital cities. Over the past 30 years, and more intensely in the last decade, 

there has been a distinct movement of population from inland centers and capital cities to 

attractive non-metropolitan coastal areas, occurring primarily for lifestyle reasons (ABS, 

2006). Gurran (2005) has coined this process as amenity migration.

Places likely to attract amenity migrants commonly have high natural and rural scenery 

values, recreational amenities, a mild climate and affordable residential land. For some 

migrants, particularly those who need to retain job connections to a major centre, proximity to 

metropolitan areas remains an important criterion (Gurran et al., 2007).  

Geelong and its surrounding coastal and rural regions, the Bellarine Peninsula and the Surf 

Coast, were study areas included in Gurran’s research. Indeed, Geelong is the second 

largest city in Victoria and has undergone significant transformation over recent decades, 

from a former port and industrial city to a lifestyle and knowledge based economy. Currently 

the Geelong region is one of the areas identified by the Federal and State Governments as 

able to accommodate intensive population growth forecast for the coming decades. Its 

existing infrastructure and proximity to the State capital, Melbourne, are important drivers in 

this process. In a cascade effect, the growth of Geelong may cause growth and changes in 

the surrounding coastal towns, which are highly polarized by Geelong in terms of access to 

jobs and large facilities. 

Rapid population increases, in general, affect the physical character of a community, as the 

core settlement expands, as sites are re-developed, and new services and facilities are 

introduced. In the specific context of coastal growth, development occurs in extremely fragile 

environmental and cultural landscapes. In a study involving 55 coastal cities and towns in 

Australia (Gurran et al, 2007), and in response to these changes many coastal communities 

reported a loss of sense of place. Residents of high growth coastal areas also reported the 

experience of loss of sense of community or connection to social networks, because of the 

influx of new residents or visitors. 
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In practice, often the focus in community development and planning is on economic and 

political factors, with little or no regard to particular preferences, perceptions and emotional 

connections to place. Academic research deals with both aspects, but often separately. 

Literature on place attachment has been focused on individual feelings and experiences and 

has not placed these bonds in the larger, socio-political context in which planners operate. 

On the other hand, community planning literature emphasizes participation and 

empowerment, but overlooks emotional connections to place. 

Proposed development projects can be perceived by some community members as a threat 

to place attachments because they will change the physical fabric of the neighbourhood. 

Those who feel their relationships to their community places are threatened by 

redevelopment may consequently resist a proposal regardless of its potential value.  

Investigating the Not In My Back Yard (NIMBY) response to locally unwanted land uses, 

such as waste landfills, prisons, or wind turbine farms, Devine-Wright (2003) argues that 

policy makers typically depict people as inflexible and irrationally opposed to change, while 

assuming self-interested and egoistic motives for behaviour. 

To adequately understand and respond to such reactions, from both community and policy 

makers, it is critical to uncover and address these latent place attachments, and review the 

criteria and the processes for planning and decision making in urban and regional contexts. 

A cross-disciplinary analysis is essential to better understand the nature of people’s 

relationships to places and to develop a more holistic view of how such relationships 

influence our experience of place and the success of our communities. This ‘ecological’ 

approach (Manzo and Perkins 2006) engages multiple levels of analysis (individual, 

group/organization, community/neighbourhood and city/region/society) and examines 

multiple environmental domains (physical, social, political and economic aspects of 

communities).

Policy priorities for coastal management including environmentally and culturally sensitive 

areas should develop appropriate urban design controls to protect and promote aspects of 

place important to local residents and other stakeholders, and also implement specific 

mechanisms to engage local stakeholders in coastal decisions (Gurran et al., 2007). 

Understanding and trust among community, government and other organizations can be built 

from this. 

7



The United Nations Centre for Human Settlements emphasizes that good urban governance

is characterized by sustainability, decentralization, equity, efficiency, transparency and 

accountability, civic engagement and citizenship (UNCHS, 2000). This definition brings the 

afore-mentioned ecological model to the planning and management arena, closely relating 

community to planning agents and bringing a sense of place and community to planning 

processes.

‘Community’ has been conceptualized in the literature as a place, as relationships, and as 

collective political power. For all of these categories of communities there are processes 

available for improving the quality of community life, acting accordingly in the physical 

environment, in social relations and in the political forces. 

For Chavis and Wandersman (1990) citizen participation in community organizations is a 

major method for improving the quality of living. Their study assumes that there are three 

important components that influence an individual’s participation in voluntary neighbourhood 

organizations:  

1. Perception of the community environment:  

Involves judgment about the environment, such as perceived qualities of the 

environment, satisfaction with the environment, identification of problems, etc. 

Positive perceptions can be related to pride and engagement of individuals towards 

their communities. Negative perceptions can cause stress, but they can also serve as 

a motivator for engagement and action in the community.  

2. Social relations:  

Refers to the interactions among community members, in which each one provides 

emotional, personal, instrumental and informational support. Moreover, strong 

community social networks have proved to facilitate and stimulate participation in 

community organizations. 

3. Perceived control and empowerment:  

Empowerment is a process by which individuals can effectively influence the life of 

their community through democratic participation. It relates to the beliefs an individual 

has about the relationship between actions/behaviour and outcomes.  

Public policy should be developed and evaluated against a series of questions that highlight 

the implications for human development and the cohesion of a community. McMillan and 

Chavis (1986) suggest that a clear and empirically validated understanding of sense of place 

and community can provide the foundation for planners and policy makers to develop 

programs that meet their stated goals by strengthening and preserving community.  
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Planners must learn to use sense of place and community as a tool for fostering 

understanding and cooperation among people and improving quality of life in a social-

ecological way. However, because place attachment and identity begin with a focus on 

individual meanings and experience, the applicability of these concepts has been less readily 

apparent to those working on the neighbourhood scale. But communities are composed of 

individuals with histories, values, identities and attachments and these do not develop 

outside of place; they also play a critical role in place-based improvements and planning 

(Manzo and Perkins, 2006). 

Place encompasses the physical setting, as well as human experience and interpretation. 

Place attachment is a positive emotional bond that develops between people and their 

environment. Shumaker and Taylor (1983) define place attachment as a person-place bond 

that evolves from specifiable conditions of the place and characteristics of people. Sense of 

place is therefore perceived as encompassing meanings, attachment and satisfaction 

(Steadman, 2003).  Delineating the role of the physical environment in contributing to each of 

these domains is essential for planning purposes, as planning normally affects and changes 

landscapes. 

Although sense of place definitions nominally include the physical environment, much 

research has emphasized the social construction of sense of place and neglected the 

potentially important contributions of the physical environment to place meanings and 

attachment. As emphasized by Steadman (2003), however, if the physical environment 

matters little as a source of attachment, serious environmental degradation may occur while 

leaving attachment intact. Nonetheless, the physical landscape may change to a degree that 

preferred meanings become untenable or are maintained only through active effort. These 

efforts are probably limited to those who have a long-term presence in the landscape, 

through the role of memory, for example. 

Urban and regional planning towards sustainability and community development needs to 

address the meanings of place and how those meanings change in response to physical 

landscape change. Attempts to manipulate the landscape in the service of attachment will fail 

if meanings are not considered, regardless of their technical and economical quality.  

According to Gurran et al. (2007), many local authorities in the sea change contexts in 

Australia have been unprepared for the sudden increases in demand for new housing and 

tourist developments in their localities and have inadequate controls in place. As impacts on 

biodiversity, habitat and landscape values are most significant during the early stages of 

development, it is important to support smaller local authorities in setting up planning controls 

and assessment procedures. 
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2. Research Purpose and Aim 
Geelong is one of the main regions in Australia for accommodating population growth in the 

next decades. G21 forecasts more than 110,000 new inhabitants in the region by 2031, an 

increase of almost 40% above the current population level. Geelong has many attributes to 

facilitate this growth: it is close to the State capital city, located only 75 km south-west of 

Melbourne; It is an old city, with strong cultural and heritage background, and has well 

established modern infrastructures. Most recently, Geelong has progressively switched from 

an industrial based economy to a lifestyle and knowledge based economy. In this context, an 

essential question that has to be asked is “Is it possible to plan and manage the growth of 

the Geelong region without losing community character and environmental values?”.  

The peoplemap pilot project is an initiative sponsored by the Leaders for Geelong program 

(Committee for Geelong), Deakin University, Powercor and Barwon Water. As a first step in 

addressing the question posed above, the peoplemap project is focused specifically on 

understanding people’s perceptions and preferences towards the Geelong Region, by 

providing individuals with an opportunity to broadcast their voice and possibly influence their 

future. The focus of the research is on the following questions: 

� What are the preferences of people in the Geelong region? What do they like and 

what do they need? 

� How much engagement do people have in the region? 

� How much willingness do people have to contribute to the region? 

This understanding of people’s sense of place and attachment and community engagement 

should be used in future plans and projects in the region, including community participation 

and stimulating community development. 

3. Methodology

3.1 OVERALL RESEARCH DESIGN
Considering the aim of the research is to understand people’s feelings and perceptions about 

their place of residence, and to create a space for broadcasting the community voice, 

peoplemap structured a methodology that included five main stages (Figure 1). In the first 

stage, the data collection method has been defined based on literature and practice reviews; 

study areas have been selected; required equipment has been sourced; and appropriate 

training for some research members has been performed. During the second stage, data 

collection has been undertaken through a number of interviews being carried out in five 
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selected study areas. Subsequently, video-recorded interviews were transcribed (data 

preparation stage), and analyses have been developed based on transcription analysis 

techniques and statistical methods. The main methodological steps are described in more 

detail in the following sections. 

Figure 1. Methodological approach 

Preliminary Phase

Case Studies

Data Preparation

Data Analysis

Conclusions

Data Collection

Study Areas

Equipment

Training

Setting Up Stage

Interviews (Vox Populi)

Interview Transcript

Transcript Analysis

Statistical Analysis

Detailed Report 

3.2 SITE SELECTION – FIVE STUDY AREAS
The Greater Geelong Region covers a large area, encompassing a number of cities and 

towns of different sizes, roles, characteristics and landscapes, ranging from a large regional 

centre, to rural settings and small coastal towns suited to tourism or retirement (Figure 2).  

Figure 2: Geelong Region, Victoria, Australia 
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Feelings, perceptions, satisfaction, and engagement related to places are likely to vary 

across the region. In order to reflect the variety, five study areas were selected in the Greater 

Geelong region (Figure 3): 

1. Geelong Performing Arts Centre – Geelong Schools Music & Movement Festival  

2. Ocean Grove Primary School Polling Site – State Election Day  

3. Corio Shopping Centre 

4. Geelong West Town Hall - PakoFesta 

5. Bannockburn Shopping Centre.  

Figure 3: Study areas in peoplemap project 

These five areas, together, provide a good overview of the diversity in the region in relation 

to socio-economic, cultural and demographic profiles, urban structure (land uses and 

density), natural landscapes, location in relation to the centre and accessibility, etc. 

Moreover, in each of the five selected suburbs, a significant meeting venue has been chosen 

for the interviews, to cover a wide range of respondents in terms of age, gender and 

background. 

Geelong Performing Arts Centre (GPAC), located in central Geelong, is an important venue 

which provides space for performing arts, functions, events, customer services, socialisation 

and entertainment which attracts many visitors from different parts of the region regularly. 

The focal group for the research was secondary school students attending a major event at 

GPAC.  Ocean Grove is on the Bellarine Peninsula, 23 km south-east of Geelong’s city 

centre. Ocean Grove, with a population of around 10,000 inhabitants, is an old and beautiful 

Victorian sea-side town with a tourism based economy. Corio Shopping Centre is located in 

the suburb of Corio, 9 km north of Geelong’s centre. Corio is one of the largest suburbs in 
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Geelong, mixing residential, commercial and industrial uses. Geelong West Town Hall is 

located in the West Geelong suburb. This is a very central suburb of Geelong, characterised 

by a mix of residential and commercial land uses. PakoFesta, an annual festival held in 

Pakington Street that celebrates Geelong cultural diversity, was the focal event for the 

research. Finally, Bannockburn Shopping Centre is located in Bannockburn, a rural township 

with 2,500 inhabitants, 23km northwest of Geelong’s centre. The region is characterised by a 

rural landscape, heritage buildings and vineyards.  

3.3 INTERVIEW APPROACH – THE VOX POPULI FORMAT
Vox Populi is a Latin phrase that means the voice of the people (“Vox Populi”, 2011). The 

Latin phrase is recorded in English from the mid 16th century, and means the opinions or 

beliefs of the majority (“Vox Populi”, 2006).  

Vox Populi is a technique often used in broadcasting for interviews with members of the 

general public. In Broadcasting Journalism, vox populi is often referred to as a “man on the 

street” interview (M.O.T.S) (“Vox Populi”, 2011). Usually the interviews happen in public 

places and the interviewers are instructed to approach a wide range of people to get varied 

answers from different points of view. Each interviewee is asked the same question(s) and is 

supposed give a spontaneous opinion. The interviewees should be of various ages, genders, 

classes and communities, so that the diverse views and reactions of the general public will 

be known (“Vox Populi”, 2011). 

The technique of Vox Populi has been used widely to gather public’s opinion on political 

events such as elections (Lawrence, 2009). When it is conducted properly, it is a particularly 

useful means of connecting with ordinary people who are personally involved in the story, 

and to hear from different people who are part of the community (Prato, 1999).  

The peoplemap pilot project conducted in the Geelong Region used the Vox Populi format. 

This methodology was selected because it can simultaneously provide a platform for 

collecting information regarding people’s feelings, perceptions, satisfaction and engagement 

with places, and also to broadcast their opinions. 

A structured interview protocol was followed, based on the following four questions: 

� Where do you live?  

� What is the best thing about (where you live)?  

� How could your experience of (where you live) be even better?  

� What could you do to make (where you live) even better?  
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At each research site, a peoplemap team set up an area before conducting the interviews 

(Figure 4). The team of peoplemappers invited passers-by to participate, explaining the 

research purpose and procedures to people who were interested. For those who wanted to 

participate, the interviewer asked each participant the above questions, and the technician 

recorded the interview conversation using both a video recorder and a voice recorder. 

Depending on the interview progress, each research session lasted between three to five 

hours; and attracted 30 to 50 respondents.  

Figure 4: peoplemap team setting up for peoplemap interviews 

Each respondent, after talking to peoplemap and expressing their interest in participating, 

was given a consent form. The participant filled out their name, address, and age group 

information on the consent form and signed the agreement. After filling out the consent form, 

the participant was invited to come to the interview site. The participant could choose to turn 

off the video recorder (so that his or her image will not be recorded), but could not choose to 

turn off the voice recorder.   

The interviewer firstly introduced him/herself to the participant and asked questions such as 

“How are you today?” to warm up the conversation. After that, the interviewer said, “I’d like to 

ask you four questions; there is no right or wrong answer and we ask that your answers are 

positive,” then asked the four framing questions to the respondent to hear his or her stories 
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(Figure 5). It took each respondent around one to three minutes to answer the four 

questions. Most respondents were interviewed individually, but there were a few respondents 

who chose to be interviewed with a family member or a friend.  

Figure 5: The respondents being interviewed in the peoplemap project 

3.4 DATA PREPARATION AND ANALYSIS
A total of 209 interviews were conducted in the five study areas of the peoplemap project. 

188 interviews were recorded, and 22 respondents came from areas outside the Geelong 

Region. As a result, the peoplemap pilot project considered 166 valid respondents for data 

analysis.

The video-recorded or audio-taped interview conversations of these 166 respondents were 

transcribed and identification of respondents removed to protect privacy and confidentiality. 

The transcriptions are the content for thematic analysis of the research.    

After preparing the data, the qualitative information was inputted using NVIVO software. 

NVIVO provides a platform for qualitative interpretation of the concepts in the interview 

transcripts. It enables us to code and index the concepts, and makes it easy to navigate 

through the data to find excerpts of text relating to specific concepts. It is especially helpful 

with unstructured information from audio and video surveys, with a diversity of terms and 

expression of ideas.
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Each respondent is linked to a specific case; therefore, 166 cases were created. The 

background information of the respondents (gender, age group, and suburb) was coded and 

inputted into SPSS software for statistical analysis. Frequencies were run to describe and 

present the pattern of respondents’ background information.  

4. Results
This section is organised into three parts: 

Part 1 outlines a characterisation of the demographic information of peoplemap respondents.  

Part 2 presents the findings from analysing the 166 respondents in the Geelong Region, 

integrating the responses from the five case studies 

Part 3 presents the findings from analysing 73 respondents, describing in detail the 

responses from three of the five case studies: Ocean Grove, Corio and Bannockburn.   

4.1 DEMOGRAPHIC INFORMATION OF THE PEOPLEMAP RESPONDENTS 
Gender Distribution. There are roughly equal numbers of males and females in the 

Geelong Region (as reported by Australian Bureau of Statistics, 2010). However, males were 

under-represented in the peoplemap sample. There were 107 female respondents (64.5%) 

and 59 male respondents (35.5%).  

Age Distribution. Excluding the three respondents who did not report their age information, 

the age distribution of peoplemap respondents is shown in Figure 6. Comparing the age 

distribution of peoplemap respondents to the age distribution of Geelong Region residents 

(data obtained from Australian Bureau of Statistics, 2010), we can see that peoplemap 

sample represents the population well, except for children under 14 years old. In addition, 

people over 65 years old were slightly over-represented in the peoplemap sample. 

Figure 6: Comparing age distribution of peoplemap respondents to Greater Geelong 

residents

Geographic Distribution. The 166 peoplemap respondents came from 46 suburbs of the 

Geelong Region. Three suburbs have the largest numbers of respondents: Ocean Grove, 

Corio, and Bannockburn (Figure 7).  
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Figure 7: Geographic distribution of peoplemap respondents 

4.2INTEGRATED ANALYSIS: THE FIVE CASE STUDIES OF GEELONG REGION 
4.2.1. What is the best thing about (where you live)? 

Thematic analysis of 166 interviews from Geelong Region revealed that “Natural 

Environment” and “People and Community” were the best things about the region. 

Responding to the question “what is the best thing about where you live?”, 52 people 

(31.3%) mentioned “the ocean”, “the river”, “the parks”, etc; and 50 people (30.1%) 

mentioned “community spirit”, “people are friendly”, etc. (Figure 8). 

     
Figure 8: What is the best thing about where you live?
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4.2.2. How could your experience of (where you live) be even better? 

Thematic analysis of 166 interviews from Geelong Region revealed that people wanted 

“Better Facilities and Infrastructure” (N=52), “More Community Engagement” (N=14), “Less 

Development and Less People” (N=12), and “Better Public Transport” (N=11). In addition, 27 

people said they were satisfied with where they live (Figure 9).  

Figure 9: How could your experience of where you live be even better? 

4.2.3. Is there anything you can do to make (where you live) even better? 

Thematic analysis of 166 interviews from Geelong Region revealed that 68 people said they 

were willing to get more involved in the community and 20 people said that they were already 

involved in the community activities. This final question gives everyone pause – it is intended 

to do that and the careful development of the question was validated through the interview 

process. This question clearly distinguishes the people who are aware of the channels 

through which to make changes to their community from those who expect changes to 

happen without their input.  

A lot of people struggled to answer this question, and 29 people said they don’t know how to 

answer this question (Figure 10).   
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Figure 10: What could you do to make where you live even better? 

4.3 INDIVIDUAL ANALYSES: OCEAN GROVE, CORIO, AND BANNOCKBURN CASE STUDIES.
The analyses in the following paragraphs compares the responses from three areas: Ocean 

Grove (N=25), Bannockburn and Teesdale (N=24), and Corio-Norlane (N=24). These three 

areas differ greatly in their geographic locations, socio-economic characteristics and 

environmental features. They represent three different types of communities in the Geelong 

Region. Ocean Grove represents the coastal towns, Corio-Norlane represents the urban 

suburbs, and Bannockburn and Teesdale represent the rural areas.  

Corio and Norlane are located geographically next to each other and share many common 

features. They were treated as one area in many neighbourhood regeneration programs (i.e., 

Corio-Norlane School Regeneration Program, as introduced in the website of Department of 

Education and Early Childhood Development, 2009). Therefore, these two suburbs were 

treated as one area in the analyses that followed. Bannockburn and Teesdale were also 

treated as one area for similar reasons. 

4.3.1. Ocean Grove 

Ocean Grove is the largest town on the Bellarine Peninsula. The area offers surf beaches, 

fishing, bushwalking and other outdoor activities. It has a resident population of 

approximately 10,000. During the school summer holidays, the population may swell to four 

times this number as tourists from Melbourne, Geelong, interstate and overseas flock in 
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(“Ocean Grove, Victoria”, 2011). The median age of Ocean Grove is 41. Around 83% of 

Ocean Grove residents were born in Australia and English is spoken at home by around 94% 

people (Australian Bureau of Statistics, 2007a).  

Thematic analysis of 25 interviews from Ocean Grove revealed that “the beach and the 

ocean” was the best thing about Ocean Grove. Responding to the question “what is the best 

thing about Ocean Grove”, 21 out of 25 interviewees answered “the lovely beach”, “the 

ocean”, “being by the sea”, etc. For example, Ron said, “Ah, just the lifestyle, the beach…In 

general, it is a nice place to live”. “People and community” (N=7) and “Lifestyle” (N=6) were 

the other two best things mentioned by Ocean Grove respondents (Table 1).  

Table 1: What is the best thing about Ocean Grove? 

Ocean Grove (N=25) Key Words Examples

The Beach and Ocean (N=21) 

The lovely beach 
The ocean 
Being by the sea 
The marine environment 

People and Community (N=7) 
A lot of good people 
A wonderful small 
community 

Lifestyle (N=6) The lifestyle
It’s a laid back sort of place 

Ah, just the lifestyle, the beach...In 
general, it is a nice place to live (Ron). 

It's handy to everything, reasonable 
walk to the beach, and the river and, 
yeah (Kath).  

It’s just a laid back sort of place. 
Always good access to the beach, a 
lot of good people down here too. And 
I really like the nature reserve out just 
north of Ocean Grove (Barry). 

Beach, easy (laugh) (Melissa) 

Ten out of 25 respondents from Ocean Grove thought that the area “was pretty good at the 

moment”. Seven respondents wanted “a few more local facilities” and three wanted “better 

transportation” (Table 2).  

Table 2: How could your experience of Ocean Grove be even better? 

Ocean Grove (N=25) Key Words Examples

It’s Pretty Good at the Moment 
(N=10) 

It’s pretty good at the 
moment
It’s wonderful 
It’s pretty good as it is 

A Few More Local Facilities 

(N=7) 

Bike path 

More community facilities 

More nightlife 

Well, it could be a lot better if we had 
some bike path going from Ocean 
Grove to Point Lonsdale, and then 
from Point Lonsdale to Queenscliff, 
and then all the way around the bay 
back to Geelong, that'll be fantastic, 
cos I'm bit of a bike rider (Anne) 
More pubs (Melissa) 
If they put in an artificial roof off the 
carpark (Paul). 

Eleven out of 25 respondents from Ocean Grove said that they “could get more involved in 

the community”, and four said that they have “already been involved in the community 

organizations” (Table 3). 
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Table 3: Is there anything you could do to make Ocean Grove even better? 

Ocean Grove (N=25) Key Words Examples

I Could Get More Involved in 
the Community (N=11) 

Have more community 
things
Volunteer more 
Even more commitment to 
do things in the community 

I’ve been Involved in the 
Community Organizations 
Already (N=4) 

Bike path 
More community facilities 
More nightlife 

What can I do? Well I am in so many 
things now, um, that, well I guess just 
keep watching the developers, just 
make sure we have good recreation 
areas, for the welfare and growth of 
the town (Graeme) 

I could be involved in more community 
organisations I guess, I belong to one 
or two but I probably could do more 
(Anne) 

4.3.2. Bannockburn and Teesdale 

Bannockburn and Teesdale are both rural towns near Geelong. Bannockburn has a 

population of around 2,500 and Teesdale has a population of just over 1,000. The median 

age of Bannockburn is 34 and the median age of Teesdale is 40. Around 86% of residents in 

Bannockburn and around 78% of residents in Teesdale were born in Australia. English is 

spoken by around 95% people in Bannockburn and around 91% people in Teesdale 

(Australian Bureau of Statistics, 2007b; 2007c).  

Thematic analysis of 24 interviews from Bannockburn and Teesdale revealed that the 

“country atmosphere” was the best thing about Bannockburn and Teesdale. More 

specifically, 18 out of 24 people mentioned “a small little country town”, “horses everywhere”, 

“nice and quiet”, etc. For example, Robert said, “It’s country atmosphere actually, and the 

friendly people that live here, generally speaking”. “People and community” (N=14) was the 

other best thing mentioned by Bannockburn and Teesdale respondents (Table 4).  
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Table 4: What is the best thing about Bannockburn and Teesdale? 

Bannockburn and 
Teesdale (N=24) 

Key Words Examples

Country Atmosphere 
(N=18) 

A small little country town 
Horses everywhere 
Nice and Quiet 
Less traffic than the big city 
Quiet and Peaceful 

People and Community 
(N=14) 

A pretty supportive community 
Friendly people 
Nice people 

Everything, the marvelous people, the 
shopping centre, fabulous, ah just a 
wonderful place to live (Myrtle) 

Um you’ve got room to move, it’s a 
pretty supportive community (Stuart) 

Ah the size of the community, it’s a 
good size, nice people yeah (Lloyd) 

Its county atmosphere actually and the 
friendly people that live here generally 
speaking (Robert) 

I have already been impressed with 
how friendly people are in this town 
even though I’ve only been living here 
two months (Donald) 

It’s very quiet, peaceful (Marie) 

Ten out of 24 respondents from Bannockburn and Teesdale thought that the area was “good 

the way it is”. Seven respondents wanted “better facilities”, and five wanted “better public 

transport” (Table 5).  

Table 5: How could your experience of Bannockburn and Teesdale be even better? 

Bannockburn & Teesdale 
(N=24) 

Key Words Examples

It’s Good the Way It Is Now 
(N=10) 

It’s good the way it is now 
Terrific place 
It’s all right as far as I’m 
concerned 

Better Facilities (N=7) 

A couple of bigger parks 

for the kids, 

A few more community 

facilities

Easier to get to doctors 

Better Public Transport (N=5) 

Probably if the public 

transport was a bit better 

More frequency in buses 

I love Bannockburn, I grew up here, 
yeah, no, I love it..yep (Natalie) 

Em, no I like it the way it is, I think 
we’ve got the best of all worlds  
(Graham) 

How could it? I suppose, I don’t know 
really, I suppose a few more 
community facilities but their starting to 
build those up but yeah apart from that 
its fine, yeah yeah (Robyn) 

Em probably if the public transport was 
a bit better cos there’s very few buses 
out to Geelong, maybe a few more 
community, sort of, involvement 
programs and that sort of thing 
(Elizabeth) 
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Nine out of 24 respondents from Bannockburn and Teesdale said that they “could get more 

involved in the community”, and seven said that they have “already been involved in the 

community” (Table 6). 

Table 6: What could you do to make Bannockburn and Teesdale even better? 

Bannockburn & Teesdale 
(N=24) 

Key Words Examples 

Get More Involved in the 
Community (N=9) 

Be part of the community 
Get out and contact the 
neighbours 
Do more volunteer work 

I’ve Already been Involved in 
the Community (N=7) 

I’m involved in the footy and 
netball club 
I’m doing all I possibly can 
I’m already involved in a 
few things 

I’m getting a bit old to do much, well 
I’m already involved in a few things 
the SES and we run a new movie 
theatre and a few other odds and 
sods, um, but unless you can get me 
some youth, I’m not up to much more 
(Robert)  

Em probably get involved with what’s 
happening around the place (Ken) 

4.3.3. Corio-Norlane

Corio-Norlane is located 7 – 9 kilometres from the Geelong central business district. Corio 

has a population of roughly 15,000 and Norlane has a population of roughly 8,000. The 

median age of Corio is 33 and the median age of Norlane is 39. Around 75% of Corio 

residents and around 69% of Norlane residents were born in Australia. English was spoken 

by around 83% people in Corio and around 74% people in Norlane (Australian Bureau of 

Statistics, 2007d; 2007e). There is severe socioeconomic disadvantage in Corio-Norlane, but 

there are a range of government projects that try to improve the living standard of people. 

For example, the state government has committed 10 million Australian dollars towards the 

Corio Norlane Education Regeneration Project, and 30 million Australian dollars towards the 

Norlane Housing regeneration project (G21, 2011b).   

Thematic analysis of 24 interviews from Corio-Norlane revealed that “close to everything” 

was the best thing about Corio-Norlane. More specifically, people mentioned “the village1 is 

close”, “we have access to shopping centres”, “you’ve got everything here”. For example, 

Geoffrey said, “Its handy to Melbourne, its 45 minutes, its um, and its 15 minutes to Geelong 

and with the ring road now you can get to Ballarat in sort of 55 minutes so its handy to 

everything..yeah”. “People and community” (N=10) and “The transport” (N=5) was the other 

best thing mentioned by Corio-Norlane respondents (Table 7). 

                                                     

1�The�“village”�refers�to�Corio�Village,�which�is�a�local�shopping�centre�in�Corio.�It�is�also�called�Corio�Shopping�centre.��
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Table 7: What is the best thing about Corio-Norlane? 

Corio-Norlane (N=24) Key Words Examples

Close to Everything (N=18) 

The village is close 
We have access to shopping 
centres
You’ve got everything here 

People and Community 
(N=10) 

Everyone’s friendly 
Friendly people 
Community services 

Its handy to Melbourne, its 45 minutes, 
its um, and its 15 minutes to Geelong 
and with the ringroad now you can get 
to Ballarat in sort of 55 minutes so its 
handy to everything..yeah (Geoffrey) 

Ah well its pretty good people actually 
most of them, and ah it’s close to 
transport and everything (Joseph) 

Everyone’s friendly, yeah it’s a good 
place, yeah very friendly and lots to 
do, yeah lots of things to do, 
community things (Nicole) 

Four out of 24 respondents from Corio-Norlane thought that the area was “good”. Five out of 

24 respondents from Corio-Norlane wanted “better facilities”, four wanted “youth programs”, 

four wanted “better community spirit”, and four wanted the area to be “safer” (Table 8).  

Table 8: How could your experience of Corio-Norlane be even better? 

Corio-Norlane (N=24) Key Words Examples

Better Facilities (N=5) Having more places to go 
More parks 

Youth Programs (N=4) 
Having more youth orientated 
programs 
More things for kids to do 

Better Community Spirit 
(N=4) 

A little more community spirit 
Fix the community 
Nicer people 

Safer (N =4) 

If the crime was resolved 
If we had a police force that 
cared
More police 

I Think It’s Good (N=4) We enjoy living here 
I think it’s good 

Um just that some of the community 
can be on the outskirts and they don’t 
mix with em, if everyone starting 
mixing a bit more (Rhette) 

Ah if the City of Greater Geelong got 
off its backside and gave us a bit of 
help (Sheena) 

Um I guess there are a few things like 
as in around the area that need to be 
done to make it feel a bit safer, like 
around the streets and that, sort of 
more towards in the estates like 
around the shops and things like that. 
Apart from that though like we enjoy 
living there, so ( Lauren) 

Nine out of 24 respondents from Corio-Norlane said that they wanted to “be part of the 

community”, three said that they could keep “being a good citizen”, three said that they 

“could be more positive”, and three said they “don’t know” (Table 9). 
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Table 9: What could you do to make Corio-Norlane even better? 

Corio-Norlane (N=24) Key Words Examples

Being Part of the 
Community (N=9) 

Join some of the committees 
Volunteer in the community 
Help with the community 

Being a Good Citizen 
(N=3) 

Keep being a model citizen 
and following the law 
Behave myself 

Being More Positive (N =3) 

I'd like to bring a smile to 
everyone’s face 
Teach the kids to grow up and 
be positive 

I Don’t Know (N=3) I don’t know 
I’m not sure 

Nothing Really (N=2) Nothing really 
I don’t think I could 

Probably being just part of the 
community that’s something that would 
help out probably something more that 
just helps out people around here 
(Marc) 

Probably join some of the committees 
if I wanted to to have personal 
involvement to say yes, this is my 
opinion, how could I help what could I 
do, how could I get other people 
involved, that would be the best thing 
(Peter)

5. Conclusions 
5.1 ANSWERS TO RESEARCH QUESTION 1: WHAT ARE THE PREFERENCES OF PEOPLE IN 
THE REGION? WHAT DO THEY LIKE AND WHAT DO THEY NEED?

5.1.1. What do they like? 

Combined analyses of 166 interviews from the Geelong Region revealed that “Natural 

Environment” and “People and Community” were the best things about the region. However, 

when we look into individual areas, we could see that the most attractive things of the three 

areas are different. “The beach and the ocean” is the best thing about Ocean Grove, “country 

atmosphere” is the best thing about Bannockburn and Teesdale, and “close to everything” is 

the best thing about Corio-Norlane (Figure 11).  

The second best thing remains the same across the three areas: People and community (as 

shown in Table 1, 4 and 7). More specifically, 28% respondents from Ocean Grove (7 out 

25), 58.3% respondents from Bannockburn and Teesdale (14 out of 24), and 41.7% 

respondents from Corio-Norlane (10 out of 24) said that people and community is the best 

thing in their areas.  
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Figure 11: What is the best thing about (where you live)? 

5.1.2. What do they want? 

Combined analyses of 166 interviews from the Geelong Region revealed that people wanted 

“Better Facilities and Infrastructure” the most. When we look into individual areas, we could 

see a slightly different pattern. People from Ocean Grove, Bannockburn and Teesdale raised 

the issue of public transportation and facilities; while people from Corio-Norlane raised the 

issues of facilities, youth programs, community spirit and safety. Public transportation seems 

to be satisfactory in Corio-Norlane, because no respondents from Corio-Norlane raised the 

issue of public transportation, and five respondents said “transportation” was the best thing in 

the area (Figure 12). 

Comparing people’s satisfaction towards the area, we could see that people from 

Bannockburn and Teesdale are more satisfied with the area, followed by people from Ocean 

Grove. People from Corio-Norlane are less satisfied with the area. More specifically, 41.7% 

people from Bannockburn and Teesdale (10 out of 24), 40% people from Ocean Grove (10 

out 25), and 16.7% people from Corio-Norlane (4 out of 24) said the area is pretty good the 

way it is.
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Figure 12: How could your experience of (where you live) be even better? 

5.2 ANSWERS TO RESEARCH QUESTION 2: HOW MUCH ENGAGEMENT DO PEOPLE HAVE 
IN THE REGION?
Out of the 166 people interviewed in the region, 20 people said that they were already 

involved in community activities. The actual involvement differs significantly across the three 

areas. We can see that 29.2% of the respondents from Bannockburn and Teesdale (7 out of 

24) and 16% of the respondents from Ocean Grove (4 out of 25) said that they were already 

involved in the community. However, no one from Corio-Norlane indicated that he or she had 

been involved in the community organizations.  

5.3 ANSWERS TO RESEARCH QUESTION 3: HOW MUCH AWARENESS DO PEOPLE HAVE 
ABOUT CONTRIBUTING TO THE REGION?
People in the Geelong Region, generally, are willing to get more involved in community 

affairs. Out of the 166 people interviewed, 68 people said that they are willing to get more 

involved in community activities. If we look into details at the three areas, 44% respondents 

from Ocean Grove (11 out of 25), 37.5% respondents from Bannockburn and Teesdale (9 

out of 24), and 37.5% respondents from Corio-Norlane (9 out of 24) said that they are willing 

to get more involved in the community (Figure 13).  
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Figure 13: Is there anything you can do to make (where you live) even better? 

6. Discussion
6.1 IMPLICATIONS FOR POLICY MAKERS, PLANNERS AND DESIGNERS
The findings of the peoplemap pilot project have several implications for policy makers, 

planners and designers. First, the characteristics of the three areas are different. According 

to the local residents, the best thing about Ocean Grove is the beach and ocean, the best 

thing of Bannockburn and Teesdale is its country atmosphere, and the best thing about 

Corio-Norlane is its convenience (close to everything).  

As introduced in the opening section of this report, the expected population growth in the 

Geelong Region is leading to rapid development of the region. It will be a challenge to 

accommodate the growing population while protecting the characteristics of the region. We 

need to develop strategies to help coastal areas (such as Ocean Grove) overcome the 

challenges of pollution and sea level rise, to make sure people can continue to enjoy the 

lifestyle and the beach. People from the country towns (such as Bannockburn and Teesdale) 

prefer the area to be nice and small, so they are concerned about over-development. We 

should consider this when developing plans to promote fast and large-scale development in 

the region and it may be a good idea to focus the development in urban areas (such as 

Corio-Norlane), where public transportation is already well developed. 

Second, people from the three areas all want better facilities. They want more parks, more 
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shops, more doctors, more bike paths, more parking facilities, etc. As identified by the G21 

Geelong Region Alliance, there are a range of government-funded projects planned and 

underway to improve the infrastructures of the Geelong Region (G21, 2011b). More projects 

should be initiated to target people’s needs as revealed by this pilot project.   

Third, the coastal areas (such as Ocean Grove) and rural areas (such as Bannockburn and 

Teesdale) in Geelong Region are not well connected by public transport. Responding to this 

issue, the State and Federal Governments have agreed to improve the transport links within 

the Geelong Region as well as the transport links from Geelong Region to Melbourne. There 

are planned projects such as developing a Regional Rail Link and upgrading the road link 

(G21, 2011b). It is hoped that the issue of public transportation could be solved in the future.  

Fourth, people in the Geelong Region are aware of the importance of being involved in the 

community. When it comes to actual involvement, people from Bannockburn and Teesdale 

have the highest involvement. However, people from Ocean Grove are less involved, and 

people from Corio-Norlane have little involvement in community affairs. The lack of 

involvement of the community members is a barrier to the sustainable development of the 

area, as it has been recognized throughout the world that people who are likely to be 

affected by the environmental decisions should participate in the decision making process 

(Chenoweth, Ewing & Bird, 2002). Therefore, the regional government and organizations 

should organize projects and programs for the communities, to give people more 

opportunities to get involved.   

6.2 RESEARCH IN THE FUTURE
The study reported in this paper is essentially a pilot to test the effectiveness of the 

peoplemap research tool.  As part of a larger research project, more interview sessions can 

be conducted in the Geelong Region in the near future.  

As males were under-represented in the existing peoplemap data, it would be useful to 

obtain more male respondents in future peoplemap interviews. Any future data collected 

would be combined with existing peoplemap data, to provide a more complete picture of 

sense of place of Geelong Region.  

As reported in Figure 6, the peoplemap technique is not particularly useful in exploring 

children’s sense of place. Therefore, other techniques should be considered when 

investigating children’s sense of place in Geelong Region, for example, a paper-based 

survey in schools.
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Further, the peoplemap technique does not serve to collect information from people in 

marginal groups in the Geelong Region, including non-English speaking people or people 

whose health/mobility status or other situation disallows them to interact in common public 

areas where the interviews take place. Therefore, alternative tools would require 

consideration to investigate the sense of place among these groups.    
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